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JEE& IR About the 33rd ECF
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The 33rd East China Fair (2025 Shanghai), also known as ECF, took place at the Shanghai
New International Expo Centre from March 1 to 4, 2025. The exhibition spanned 115,000 square
meters, four professional exhibitions - Garments, Textiles, Home Products and Gifts - as well as two
professional exhibition areas for Overseas Products and Cross-border E-commerce were set up. Over

5,100 booths were set up, attracting a total of 45,253 buyers from 130 countries and regions.

As one of the largest and most internationalized economic and trade events in the field of
garments, textiles and light industrial products in China, this year's ECF took openness and win-
win results as its core concept. It comprehensively demonstrated the vigor and resilience of China's
foreign trade and injected strong momentum into deepening high-level opening up and promoting the

stability and quality of foreign trade.
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393 4 Buyer Analysis
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This year's ECF attracted buyers from 130 countries and regions around the world, with a total
of 45,253 domestic and foreign buyers attending the fair. Among them, there were 31,826 domestic
buyers, an increase of 12.93% over the previous session, and 13,427 foreign buyers, an increase

of 10.99% over the previous session. The number of Japanese and Southeast Asian buyers saw

significant increases.
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The Number of All Buyers in the Last Five Years
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Buyers' Repeated Participation Rate
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Top 10 Countries and Regions of the Overseas Buyers

® EFHi Russia

©® MEK Canada
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Analysis of Buyer Types
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Buyer Intentions
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According to the survey, nearly 90 percent of buyers came with a clear intention to buy. Their buying
intentions are as follows:

[

84.57%

83.95%
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R 93 ¥ Exhibitor Analysis
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The exhibition area of this edition of the ECF was 115,000 square meters. There were 5,143
booths set up within this area, 3,250 exhibitors, including 364 overseas exhibitors, were organized by

15 trade groups.

O+
BamicE
T
Exhibits Category
()
4Pr° (%T"’ f ‘% ERRE SENA
H AREEAR YRR REFARE ' |a§<'. LR
EXhlbltlons GARMENTS HOME PRODUCTS GIFTS
mAZ I FRE ) . ) . i
- Clothing -Home Textiles -Tableware, Kitchenware and Bathroom -Sports, Tourism and Leisure Products
- Garment Accessories -Textile Accessories Products -Home Decors and Gifts
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The 33rd ECF actively conformed to the new situation and new requirements of China's trade transformation and
upgrading, with the structure of exhibitors significantly optimized, the proportion of cross-border enterprises increased, and

the synergistic effect of the industrial chain gradually highlighted. Among them, brand enterprises accounted for 20%, patent
enterprises accounted for 15.2%, enterprises with new materials and new processes accounted for 6.6%. 52 innovative and

specialized new enterprises debuted, enhancing the technological and innovative concentration of the exhibition.
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In terms of new technologies, many of the latest application achievements integrating artificial intelligence, green and

low-carbon technology, 3D printing, and advanced patented technology have emerged, such as the pioneered PVC film
printing machine, plastic optical fiber technology, intelligent small household appliances, etc.
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In terms of new materials, the wide application of nanomaterials, new aviation materials and high-performance fiber
materials was highlighted, reflecting the advantages of new materials in improving product performance and function.
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In terms of new processes, a number of foreign trade enterprises empowered trade upgrading by revolutionizing the
way materials are processed or handled. New processes including bamboo weaving, handmade-style tie-dye, ceramic

technology, etc., not only enhanced the artistic and cultural value of products, but also helped traditional culture go
global.
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Distribution of Exhibited Product Categories
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The Number of All Exhibitors in the Last Five Years
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Repeat Participation Rate of Exhibitors
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First time participating
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Participated before
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Export Scale of Participating Companies in the Previous Year
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The Target Market of Exhibitors
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X324 1T Transaction Analysis
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The scale of this year's exhibition is basically the same as the previous one, and the number of
buyers attending has increased significantly. Domestic exhibitors unveiled new products one after
another, overseas exhibitors introduced high-quality boutiques, and emerging industries such as

cross-border e-commerce continued to attract much attention. The total turnover of the four-day

exhibition was $2.09 billion.
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B ET] Events

1. #&3{ Opening Ceremony

3R1HLEF, AEBIH I KE. BE IA. WK BRMTRSE 9 2aHESHI JKEED
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On the morning of March 1, the opening ceremony of the 33rd East China Fair was held, sponsored by the commerce

departments of nine provinces and cities, including Shanghai, Jiangsu, Zhejiang, Anhui, Fujian, Jiangxi, Shandong, Nanjing
and Ningbo.

The opening ceremony, with the tagline "Adapt to Changes and Expand New Horizons in Foreign Trade", was presided
over by Shen Weihua, deputy director of the Shanghai Municipal Commission of Commerce, Liu Ping, deputy secretary-
general of the Shanghai municipal government, and Fang Xiao, member of the leading Party memers group of the Zhejiang
Provincial Department of Commerce. Peng Wensheng, Chief Economist and Head of the Research Department of CICC
and President of the CICC Research Institute, delivered an opening speech. Industry leaders, experts and scholars like
Ji Shengjun, President of the Shanghai Chamber of Commerce for Imports and Exports, Deputy Secretary of the Party
Committee and President of Orient International (Holding) Co., Ltd., Liu Guangjun, Vice-President of Alibaba.com China and
General Manager of the International Trade Division of Small and Medium-sized Enterprises, Di Dongsheng, Dean of the
School of Global and Area Studies of Remin University of China, and Simon Lichtenberg, President of the Danish Chamber of
Commerce in China and Founder and CEO of Trayton Group, gave speeches on topics such as new trends, new opportunities
and new challenges in foreign trade development in the new era and new patterns from perspectives such as the new strategy
of foreign trade operation under the new situation, digital and intelligent technology to empower enterprises to go overseas,
new changes in US tariffs and their response strategies, and global supply chain adjustment.

Also attending the opening ceremony were the heads of the host provinces and cities, the group cities, the
joint trading delegations and other commercial departments, representatives of the Shanghai headquarters of the
China Economic Information Service, the special support unit, representatives of the partner institutions of the ECF, and
reporters of mainstream news media.

Subsequently, the awarding ceremony for product innovation was also held on the spot, and 44 outstanding foreign trade
enterprises from 15 trading groups were awarded, including groups from Shanghai, Jiangsu, Anhui, Zhejiang, Fujian, Jiangxi,
Shandong, Nanjing, Ningbo, Hangzhou, Xiamen, and Qingdao, as well as a joint group, overseas group and cross-border

group.
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ADAPT TO CHANGES AND EXPAND NEW HORIZONS IN FOREIGN TRADE
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2. R33tiES Business Matching Activities

RREZXZBEEERFTRENZ LMEXE. BEEAFRHNU 4 KA EVWEXH 3 MESEFMX
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This year's ECF continued to emphasize the in-depth docking of supply and demand. During the exhibition, 7
matchmaking meetings theming 4 specialized exhibition areas and 3 key regions were carried out, with a total of 1,065 rounds
of negotiations, and the supply and demand sides sparked with business opportunities in "face-to-face" and "screen-to-
screen" exchanges, while cooperation intentions continued to heat up.

3. EEIRHEICIE Cross-border E-commerce Special Activities

FEERZXZMGENTBIRERSRILE. " MEREXAELT IR MpEFILE, AR7T “BR
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At this year's East China Fair, two themed forums were held on-site: the Cross-Border E-Commerce High-Level Forum
and the "Amazon Global Selling Special Forum". Additionally, several matchmaking activities were organized, including the

Nanjing Quality Cross-Border E-Commerce Platform Enterprises Promotion Conference and the Cross-Border E-Commerce
Financial Investment Service Matchmaking Event.

A number of empowerment sharing sessions by well-known companies were conducted, continuously providing
participating enterprises with in-depth insights into various fields such as cutting-edge market trends, brand internationalization
strategies, intelligent logistics solutions, and cross-border payment security. This comprehensive and multi-layered approach
aims to meet the needs and expectations of participants at different levels within the cross-border industry, assisting domestic

e

cross-border e-commerce enterprises in accelerating their expansion overseas.
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This year's ECF enhanced its online promotion efforts at home and abroad. Relying on domestic
and foreign social media matrices such as TikTok, Facebook, and WeChat video accounts, it launched
a series of short videos displaying the latest information on ECF, reaching targeted overseas buyers.
The total number of views exceeded 301,000. By releasing exhibition services, activities, highlights
and other information in various forms, it makes it easier for exhibitors to participate in and visit the

exhibition.

Meanwhile, 27 authoritative media and institutions were invited to carry out multi-dimensional
publicity activities and help the comprehensive promotion of brand image both online and offline. To

date, the number of news reports about this year's ECF in all forms has exceeded 500.
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China-Britain
Business Council
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Singapore Chinese Chamber of Commerce & Industry
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R=BTiE: 2026 F3A 1 HE4H
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THE 34™ EAST CHINA FAIR
March 1 — 4, 2026
Shanghai New International Expo Centre

BXZ I (] Contact Us
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Mk - www.ecf.org.cn EiF: +86-021-63539968

The Council Office of East China Fair
DLG Exhibition & Events Corporation Limited
Shanghai International Trade Promotion Co., Ltd.
Shanghai East China Fair Co., Ltd.

Add: 15F, Building T3, 55 Huiguan Street, Greenland Bund Center, Huangpu District, Shanghai, China,

200011
Web: www.ecf.org.cn  Tel: +86-021-63539968
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Xiaoye Li ZEBg/4
Jing Zhong &
Weiguo Shi = E
Shuang Sang #&3k
Michelle Xiao ¥ &

Amanda Sun #ME=

E £ ERS Domestic Exhibitor

+86-21-66770693 lee@ecf.org.cn
+86-21-66770591 zhongjing@ecf.org.cn
+86-21-66770697 weigshi@163.com
+86-21-66770703 sangshuang@ecf.org.cn
+86-21-66770715 xiaoxia@ecf.org.cn
+86-21-66770710 amanda.sun@ecf.org.cn

1592 B Overseas Exhibitor

Lily Wong ERRF]

Ophelia Chen B&f¥

+86-21-66770590 lily@ecf.org.cn

+86-21-66770691 ophelia.chen@ecf.org.cn

SR Buyers

Yizhi Tang E1&H] +86-21-66770685 tang@ecf.org.cn
18X S1E Media
Yiwen Ma B18%F +86-21-66770695 mayiwen@ecf.org.cn

Mar. 1-4
3A18-3g 09:30-17:30
Mar. 1-3 09:30-17:30

3R48 09:30-16:00

Mar. 4 09:30-16:00
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Shanghai New Interational Expo Centre

[ )
@‘
a®’

oV
!

leySueys gzoz - 4le4 euly) 3sey , €€ ayl

14



f )

ECF - East China Fair East China Fair ecforg
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Www.ecf.org.cn



