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The 30th East China Fair (2020 Online) (hereinafter
referred to as the Online ECF) was successfully held from
10:00 am on July 13 to 10:00 pm on July 17, 2020. This year’s
event, entitled “An Online Trade Oasis”, used modern information
technologies to overcome the impact of the COVID-19 epidemic,
break through the time and space limitations of traditional
offline exhibitions, and provide 24-hour online services for the
first time. Chinese and foreign investors enjoyed the large-scale
online business event featuring a variety of exhibitors and exhibits,
news and events, global matchmaking meetings and online

special areas.

The Online ECF featured five professional exhibitions, three
special areas, four matchmaking meetings and six services. A
total of 71,759 exhibits from 3,520 exhibitors attracted 15,333
visitors. In addition, the opening ceremony of the 30th East
China Fair (2020 Online) was held on its opening day, in order
to promote the brand influence of the fair.
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The Online ECF, which was the same as the offline exhibition, set up five professional themed

exhibitions focusing on Garments, Textiles, Home Products, Gifts and Modern Lifestyle. A total of

3,520 exhibitors were approved by 14 trading groups, including Shanghai, Jiangsu, Zhejiang, Anhui,

Fujian, Jiangxi, Shandong, Nanjing, Ningbo, Hangzhou, Xiamen, Qingdao, United Trade Group and

Overseas Trade Group. Among the 71,759 uploaded exhibits, 27,826 were Home Products, accounting

for 38.78 percent of the total. The next most represented category was Garments, which accounted for

27.89 percent of the total with 20,013 products.

The list of exhibitors at the 30th Online ECF is already available on the official website. Click on

“Buyers” — “Exhibitors/Exhibits” for more details.

BROWHEBRFHMYE || The number of exhibitors in the last five years
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Cross-Border
E-commerce Zone

1. Cross-border E-commerce Area

A total of 310 exhibits from 33 exhibitors of domestic e-commerce
platforms, overseas e-commerce platforms, e-commerce platform sellers,
foreign trade integrated service providers and cross-border e-commerce
service providers such as Alibaba AliExpress, Amazon Global Store, eBay
and Made-in-China.com were displayed at the Online ECF. In addition, the
area introduced 12 comprehensive cross-border e-commerce pilot zones

to provide comprehensive import and export services for exhibitors.
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Fight Against
Novel Coronavirus

2. Anti-epidemic Supplies Area

(Excluding medical supplies and masks)

This area was divided into four categories, excluding medical
supplies and masks, including disinfection supplies (16 companies),
disposable protective supplies (61 companies), storage
supplies (7 companies), and accessories for epidemic prevention
materials (20 companies). The area included exhibitions from
many professional medical and health companies as well as
several companies that have adapted their production lines to
produce more anti-epidemic supplies or turned to the market

for more business opportunities.

Fight Against
Novel Coronavirus

Safeguard Your Family With Protective

Exclusive of medical supplies and masks
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Export To Domestic Sales
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3. Export-oriented Products for Domestic Sales Area

This area exhibited 14,569 products from 1,109 exhibitors,
accounting for 20.30 percent and 31.51 percent of the total
respectively. Foreign trade companies have been eager to
take advantages of China’s domestic markets. Products
included textiles, clothing, shoes, hats, bags, watches, crafts,
pet supplies, toys and jewelry, among which daily necessities

and garments were the main exhibits.
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EASY SOURCING

An easy way to post your sourcing requests and get quotes

One request,multiple quotes

Verified supp
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Quotes comparison and sample requests
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Four online matchmaking meetings were held during the Online ECF
for Japanese and South-Korean buyers, European and American
buyers, buyers from countries involved in the Belt and Road Initiative
and Garments and Textile buyers. A total of 112 overseas buyers were

invited to connect with 392 exhibitors during 561 activities.

Get Quotations Now
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The Online ECF displayed products and exhibitors through pictures,
videos and other mediums. It automatically matched the requirements of
buyers by category and sent inquiries to 1,845 exhibitors. Statistics
showed that buyers searched for exhibits and exhibitors using the
search service 20,014 times. Exhibitors and buyers were able to schedule
video talks, contact each other by video, voice messages or text, and
sign electronic contracts of intent online. The online customer service

station provided technical and business consulting of ECF.
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THE 30TH EAST CHINA FAIR - 2020 ONLINE LAUNCHING CEREMONY

1. Opening Ceremony

The opening ceremony of the 30th East China Fair (2020 Online) was
held at the Shanghai World Expo Exhibition & Convention Center on
the morning of July 13. Shanghai Deputy Mayor Xu Kunlin, Shanghai
Municipal Government Deputy General-Secretary Shang Yuying, and
Deputy Commissioner of the Ministry of Commerce in Shanghai Xu
Xingfeng, were invited to the ceremony. Heads of the ECF trading
groups, representatives of exhibitors and buyers, representatives from
the Japan External Trade Organization, Cross-border E-Commerce
Association, eBay, Google, Japan Business Guide Co.,Ltd, Pinduoduo,

iBailian and Aikucun, and over 20 news media outlets also attended.

Marking the 30th anniversary of the East China Fair, organizers awarded
the 10 best buyers who participated in the event nine times or more, 36
outstanding exhibitors who participated 15 times or more, and excellent

sponsors.

2. 30th Anniversary Special Area

In order to showcase the history and
development of the East China Fair over
the past 30 years, a special chart, video
and electronic version of the "Special Issue
for the 30th Anniversary of East China Fair"
were released on the official website. The
influence of ECF was demonstrated

through the perspectives of the host

provinces and cities, exhibitors and buyers.

Visit “www.ecf.org.cn” — “Main Events” — “30th Anniversary” for more details.
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The Online ECF invited major news media outlets to
report on the highlights of the fair. In addition to a
warm-up press conference held before the fair
opened, two online interviews were held for 21
exhibitors and 17 media outlets to communicate with
each other. The organizers asked for comprehensive,
accurate and exciting new reports. During the
event, major news media outlets, including People’s
Daily, Xinhua News Agency, Jiefang Daily, Wenhui
Daily and Shanghai Media Group, released over

200 news related news reports.
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Contact Us
The Council Office of East China Fair
Donghao Lansheng Group, Shanghai International Trade Promotion Co., Ltd
Shanghai East China Fair Co., Ltd
Add: Room 2006, Jincheng Building, No.511 Tianmu Rd. (W), Shanghai, 200070, China
Tel: +86-21-63539968 Extension 819 or 820 or 816 or 812
Fax: +86-21-63539951
Email: info@ecf.org.cn
Contacts: Tang (Ms.) & Chen Yu (Ms.) & Yun Wen (Ms.) & Lily Wong (Ms.)
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